CONTACT
Glentbecerra@gmail.com
805-501-3570

3732 Elkhorn Court
Simi Valley, CA 93063

EDUCATION

Executive Fellowship Program

California State University,
Sacramento
Governor’s Office, State of California

University of California, Berkeley
Bachelor of Arts Degree

EXPERTISE

Customer Experience Management
Community and Public Relations
Marketing Strategy and Implementation
Cross-Functional Team Leadership
Budget Planning and Management
Government and Legislative Affairs
Strategic Communication

Public Policy Formulation

Coalition Building and Management
Program Development and Execution

Negotiation and Influence Skills

MEMBERSHIPS

Chair, APTA Marketing and
Communications Committee,
February 2020 — Current

Moorpark College Foundation,
Board of Directors,
June 2022 - Current

Glen
Becerra

Communications and Public Affairs Expert

PROFILE

'm a proactive and influential leader with a strong commitment to
achieving impactful outcomes. My expertise spans across government, PR,
and marketing, providing me with a unique ability to drive significant
change. | have a history of successfully orchestrating strategic initiatives
that bring about meaningful transformations through collaborative
approaches. What guides me are unwavering principles of integrity,
genuine empathy, and a strong focus on teamwork, enabling me to
consistently champion actions that make a difference.

What sets me apart is my knack for handling complex project
management, adept communication, skillful negotiation, and meticulous
budgeting. By leveraging these strengths, | navigate through challenges
with confidence and deliver concrete results. My well-established
reputation and extensive network empower me to take on leadership roles
effectively, build valuable relationships, and navigate diverse landscapes
adeptly, no matter the domain.

EXPERIENCE

Executive Officer, Customer Experience/Marketing 2015 - 2023

Los Angeles Metropolitan Transportation Authority

e Managed senior-level team of 6 and 74 personnel in Marketing
department, overseeing diverse functional areas.

* lLed development and execution of multi-year strategic
marketing plan aligned with Metro's Vision 2028.

e Advised Chief Communications Officer, Senior Leadership, and
Board of Directors on customer-related communications and
policies.

¢ Directed $20M+ annual budget planning and oversaw brand
management, advertising, safety materials, and digital initiatives.

* Successfully implemented $300M revenue-generating
advertising contract with revenue sharing.

e Managed digital customer information system implementation,
enhancing user experience and saving $20M in costs.

¢ Negotiated contracts generating over $8M in fare revenue,
including Employer Annual Pass and Universal Student Pass
programs.

e Oversaw board-mandated programs and directed customer-
focused marketing programs and research efforts.

e Ensured compliance with TCU's collective bargaining agreement
during implementation.

Local Public Affairs Chief of Staff 2009 - 2014
Government Education Resource Project Manager 2004 - 2009

Local Public Affairs Region Manager 1996 - 2004

Southern California Edison

* Managed and collaborated with Senior Leadership Team,
delivering strategic direction, navigating critical issues, and
cultivating external partnerships. Orchestrated impactful
outreach programs, shaped departmental growth, expertly
steered complex cross-functional ventures and successfully
managing regulatory processes.



